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Paul Fletcher
Dircctor’
Corporate & Regulalury Affairs

Dr AnnaDacre
CommittecSecretary
HouscofRepresentativesStandingCommitteeon Communications,
InformationTechnologyand theArts
ParliamentHousc
CANBERRA ACT 2600

Rvfiicsirniie: 02 62774601

DearMs I)acre,

Optusis pleasedto providecommentsto theCommittee’sinquiry into ‘The Uptakeof
Digital. Televisionin Australia’.

Optusendorsesthesubmissionmadeby theAustralianSubscriptionTelevision
Association(ASTRA).

I want to oilersonicadditionalcommentsin two areas:

(a) to explainOptus’ rolein providingDigital TV servicesto Australianconsumers;
(b) to offer someviewsregardingtheimportantcontributionplayersotherthanFree-

to-Air (PTA) broadcastershavein driving theuptakeof Digital TV.

Oplus‘ role in providin~ Digital TVservicesto Australian consumers

Since1995,OptushasprovidedanalogLiesubscriptionTV scnrieesviaourHybrid Fibre
Coaxial (HFC) networkthat passes1.4million homesin Sydney,Melbourneand
Brisbane.Optuscurrentlyhasover 164,000subscriptionTV subscriberson ouranalogue
service.Optushas 10%marketshareofthesubscriptionTV marketin Australia,with
around35%marketsharewithin ourcurrentaddressablemarket.

To date.Optusonly providesan analogueservice.However,thc Optusl-IFC network is
ftilly digitisedandOptusrecentlyannouncedits intentionto enterinto theDigital TV
marketvia an agreementwith FOXTEL to commenceresellingtheFOXTELdigital
serviceovertheOptusnetwork.
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Optusis currentlyworkingto implementthis agreement.We planto oFferourcustomers
FOXTEL’s Digital TV servicesincludingover 100channelsof programming,the
FOXTELDigital guide,F’OXTFJ,OiQ, andthcFOXTELpersonaldigital recorder.
OptusTV’s entryinto thedigital markctwill help increaseawarenessanddrivetakeup ol
digital sCrvicesby AustralianconsumersandprovidesOptuswith the incentiveto
significantly growour customerbase.

It will alsoallow Optusfhr the first time to sell Digital TV servicesaspartof a bundleof
tclcphonyand internetservices,outsideof ourcurrentNFC footprint.

Optusaimsto transferall ofour analoguecustomersto thenewdigital services,and
intendsto provideincentivesfor ourcustomersto maketheswitch.Optuswill invest
millions of dollarsoverthenext two to threeyearsto coverthecostof swappingout the
analogueset top box,andto coverthecostof abroadsalesandmarketingcampaign.

As well assubscriptionTV, theOptusI-IFC networkprovidesconsumerswith long
distanceand local telephonyservicesandhigh-speedinternetaccess.

Digital TV alsohasan importantrole to playin cncouragingetistornersto bundleall of
theirtei.cconimumcationsneudswith Optus.Combinedwith ourcurrenttelephonyand
internetofferingsvia ourI-WC network,Digital TV will give consumersevenmore
reasonsto bundleall oftheirtelecommunicationsneedswith Optus.

Role ofSubscription TV, Int(?rflet Ser~’we Provid~rs and Teieconimunicaiions Carriers in
encoui-agmg uptake ofDigital TV in Australia

TheCommitteeshouldrecognisethe importantcontributionthesubscriptionTV industiy
hasmadeandis makingto drivetheuptakeof Digital TV servicesin Australia.The
industryas a wholehasbeenresponsiblefbr installingover 1 mil lion digital set top boxes
(STB) in homesaroundAustraliasincecommencingservicedelivery in 1995.

V

This issueis particularlyrelevantshouldtheCoininitteebe consideringrecommending
financialincentivesto drivetheuptakeofDigital TV. It would be critically importantfor
anysuchschemeto be competitivelyneutral.It shouldnot excludethepotentialthat the
subscriptionTV sector,alongwith internetserviceproviders(ISPs)and
telecommunicationscarriersgenerallyhaveormayhaveto encouragethetakeup of
Digital ‘tV services.

Forexample,lSPsaregaining momentumandbeginningto deployhigh speed
AsynchronousDigital SubscriberLine (ADSL) services,which will allow theexisting
coppertelephoneslines to be usedto delivera rangeofadditionalservices,including
Digii~al TV services.

2



A
—. 2005-05-10 10~58 optus P 4/4

opt us

If theCommitteewould like further informationaboutOptus’viewson the roleplayers
otherthanFTA broadcastershavein encouragingconsumerinterestin the uptakeof
digital television,pleasedo nothesitateto contacteithermyselfon (02) 93429109or
Michelle Curtis,Manger,OovernnientRelationson (02)93426247.

Yourssincerely

Paul Fletcher

VT
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